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Target Price Range
2017 2018 2019

HORMEL FOODS NYSE-HRL 51.98 21.9 23.8
17.0 1.29 1.7%

TIMELINESS 3 Raised 12/6/13

SAFETY 1 Raised 5/12/00

TECHNICAL 3 Raised 1/3/14
BETA .70 (1.00 = Market)

2017-19 PROJECTIONS
Ann’l Total

Price Gain Return
High 70 (+35%) 9%
Low 55 (+5%) 3%
Insider Decisions

N D J F M A M J J
to Buy 0 0 0 0 0 0 0 0 0
Options 0 3 5 2 4 3 0 2 1
to Sell 0 3 1 1 3 3 0 2 0
Institutional Decisions

4Q2013 1Q2014 2Q2014
to Buy 155 155 151
to Sell 180 187 185
Hld’s(000) 84789 84217 82179

High: 13.7 16.1 17.7 19.5 20.9 21.4 20.2 26.1 30.5 31.6 46.2 52.4
Low: 10.0 12.5 14.6 15.9 15.0 12.4 14.6 18.9 24.5 27.3 31.5 42.8

% TOT. RETURN 9/14
THIS VL ARITH.*

STOCK INDEX
1 yr. 24.1 9.5
3 yr. 100.1 84.2
5 yr. 216.6 104.4

CAPITAL STRUCTURE as of 7/27/14
Total Debt $250.0 mill. Due in 5 Yrs $250.0 mill.
LT Debt $250.0 mill. LT Interest $12.5 mill.

(7% of Cap’l)
Leases, Uncapitalized Annual rentals $5.9 mill.

Pension Assets-10/13 $1087.3 mill. Oblig.
$1098.1 mill.

Pfd Stock None

Common Stock 263,456,527 shs.
as of 8/31/14
MARKET CAP: $13.7 billion (Large Cap)
CURRENT POSITION 2012 2013 7/27/14

($MILL.)
Cash Assets 759.8 434.0 531.0
Receivables 507.0 551.5 536.5
Inventory (FIFO) 950.5 968.0 1076.9
Other 103.4 93.9 100.6
Current Assets 2320.7 2047.4 2245.0
Accts Payable 385.9 387.3 358.0
Debt Due - - - - - -
Other 400.4 396.7 427.1
Current Liab. 786.3 784.0 785.1

ANNUAL RATES Past Past Est’d ’11-’13
of change (per sh) 10 Yrs. 5 Yrs. to ’17-’19
Sales 8.0% 6.5% 4.5%
‘‘Cash Flow’’ 9.0% 9.0% 9.5%
Earnings 11.0% 12.0% 11.0%
Dividends 11.5% 13.5% 10.5%
Book Value 10.5% 10.0% 11.0%

Fiscal
Year
Ends

Full
Fiscal
Year

QUARTERLY SALES ($ mill.) A

Jan.Per Apr.Per Jul.Per Oct.Per
2011 1921.6 1959.0 1910.6 2103.9 7895.1
2012 2039.4 2012.9 2008.2 2170.2 8230.7
2013 2116.3 2152.7 2159.5 2323.2 8751.7
2014 2242.7 2244.9 2284.9 2427.5 9200
2015 2360 2370 2410 2560 9700
Fiscal
Year
Ends

Full
Fiscal
Year

EARNINGS PER SHARE A B

Jan.Per Apr.Per Jul.Per Oct.Per
2011 .55 .40 .36 .43 1.74
2012 .48 .48 .41 .49 1.86
2013 .48 .47 .42 .58 1.95
2014 .57 .52 .51 .60 2.20
2015 .66 .60 .59 .70 2.55
Cal- Full

endar Year
QUARTERLY DIVIDENDS PAID C ■

Mar.31 Jun.30 Sep.30 Dec.31
2010 .105 .105 .105 .105 .42
2011 .128 .128 .128 .128 .51
2012 .15 .15 .15 .15 .60
2013 .17 .17 .17 .17 .68
2014 .20 .20 .20

1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011
11.07 11.76 13.26 14.87 14.13 15.15 17.33 19.64 20.92 22.82 25.11 24.45 27.15 29.91

.62 .79 .85 .98 .98 .99 1.14 1.34 1.48 1.56 1.53 1.76 2.01 2.27

.41 .54 .61 .65 .68 .67 .78 .91 1.03 1.07 1.04 1.27 1.51 1.74

.16 .17 .18 .19 .20 .21 .23 .26 .28 .30 .37 .38 .42 .51

.26 .28 .36 .28 .23 .24 .29 .39 .52 .46 .47 .36 .34 .37
2.76 2.95 3.15 3.59 4.03 4.52 5.07 5.71 6.56 6.95 7.46 7.95 9.05 10.08

294.46 285.45 277.14 277.33 276.82 277.19 275.75 275.69 274.68 271.36 269.04 267.19 265.96 263.96
20.1 17.2 14.5 16.5 18.3 17.0 18.1 16.9 17.0 17.3 18.2 13.0 13.7 15.7
1.05 .98 .94 .85 1.00 .97 .96 .90 .92 .92 1.10 .87 .87 .98

2.0% 1.8% 2.0% 1.7% 1.6% 1.9% 1.6% 1.7% 1.6% 1.6% 2.0% 2.3% 2.0% 1.9%

4779.9 5414.0 5745.5 6193.0 6754.9 6533.7 7220.7 7895.1
9.5% 9.9% 9.9% 9.7% 9.4% 10.1% 10.6% 10.6%
94.7 115.2 121.1 126.7 126.2 127.1 125.6 124.2

218.9 253.5 286.1 297.5 285.5 342.8 409.0 474.2
36.5% 37.4% 33.5% 35.8% 37.6% 34.7% 34.9% 33.3%
4.6% 4.7% 5.0% 4.8% 4.2% 5.2% 5.7% 6.0%
565.0 457.9 556.7 566.9 657.0 889.7 757.0 1220.0
361.5 350.4 350.1 350.0 350.0 350.0 - - 250.0

1399.2 1574.6 1802.9 1884.8 2007.6 2123.5 2406.6 2659.8
13.2% 13.9% 13.9% 13.9% 12.7% 14.4% 17.0% 16.7%
15.6% 16.1% 15.9% 15.8% 14.2% 16.1% 17.0% 17.8%
11.3% 11.7% 11.7% 11.5% 9.5% 11.4% 12.4% 12.9%

28% 27% 27% 27% 33% 30% 27% 27%

2012 2013 2014 2015 © VALUE LINE PUB. LLC 17-19
31.29 33.19 34.90 36.75 Sales per sh A 41.50
2.36 2.47 2.70 3.05 ‘‘Cash Flow’’ per sh 4.10
1.86 1.95 2.20 2.55 Earnings per sh A B 3.50
.60 .68 .80 .88 Div’ds Decl’d per sh C ■ 1.08
.50 .41 .50 .60 Cap’l Spending per sh .75

10.74 12.58 13.75 16.00 Book Value per sh D 20.65
263.04 263.66 263.50 264.00 Common Shs Outst’g E 265.00

15.6 19.8 Bold figures are
Value Line
estimates

Avg Ann’l P/E Ratio 18.0
.99 1.10 Relative P/E Ratio 1.15

2.1% 1.8% Avg Ann’l Div’d Yield 1.7%

8230.7 8751.7 9200 9700 Sales ($mill) A 11000
10.3% 10.4% 11.5% 12.0% Operating Margin 13.5%
119.5 124.9 130 135 Depreciation ($mill) 150
500.1 526.2 580 675 Net Profit ($mill) 930

33.4% 33.6% 34.5% 34.5% Income Tax Rate 34.5%
6.1% 6.0% 6.3% 7.0% Net Profit Margin 8.5%

1534.4 1263.4 1475 1550 Working Cap’l ($mill) 1750
250.0 250.0 250 250 Long-Term Debt ($mill) 250

2824.9 3316.6 3625 4220 Shr. Equity ($mill) D 5470
16.5% 14.9% 15.0% 15.0% Return on Total Cap’l 16.5%
17.7% 15.9% 16.0% 16.0% Return on Shr. Equity 17.0%
12.3% 10.6% 10.0% 10.5% Retained to Com Eq 12.0%

30% 33% 36% 34% All Div’ds to Net Prof 31%

Company’s Financial Strength A
Stock’s Price Stability 100
Price Growth Persistence 90
Earnings Predictability 95

(A) Fiscal year ends on last Saturday in Oct.
(B) Based on diluted shares outstanding. Ex-
cludes non-recurring gains: ’04, 5¢; ’99, 2¢;
’98, 7¢. Next earnings report due late Nov. (C)

Dividends have historically been paid in the
middle of Feb., May, Aug., and Nov. ■ Div’d
reinvestment plan available. (D) Includes in-
tangibles. In ’13: $1312.6 mill., $4.98/sh. (E) In

millions, adjusted for splits.

BUSINESS: Hormel Foods Corporation is an international manu-
facturer and marketer of consumer-branded meat and food prod-
ucts, which are sold fresh, frozen, cured, smoked, cooked, and
canned. Well-known brand names include: Hormel, Always Tender,
Cure 81, SPAM, Dinty Moore, Jennie-O, Mary Kitchen, Little
Sizzlers, Chi-Chi’s, Kid’s Kitchen, and Skippy. Distributes products

to supermarkets and independent food stores in all 50 states as
well as overseas. Has approximately 19,800 employees. The
Hormel Foundation owns 48.8% of common stock; all officers/-
directors as a group, 3.2% (12/13 Proxy). President and CEO: Jef-
frey M. Ettinger. Inc.: DE. Address: 1 Hormel Place, Austin, MN
55912-3680. Telephone: 507-437-5611. Internet: www.hormel.com.

Hormel is performing well in a chal-
lenging climate. Not all divisions are
thriving, to be sure, including the Grocery
Products unit, which accounts for about
16% of the top-line mix. That business, led
by the company’s canned meat and micro-
wave meal franchises, is being hampered
by high input costs and related price hikes
that were taken earlier in the year. Still, a
diverse product portfolio is serving Hormel
well these days. Thus, while grocery prof-
its are down, the company is benefiting
from strong industry demand for pork and
turkey, and from ongoing efforts to drive
sales of value-added products (e.g., Hormel
Rev snack wraps) across the Refrigerated
Foods and Jennie-O Turkey Store opera-
tions. Favorable grain costs and higher
commodity turkey prices are helping the
Jennie-O unit, too, a further testament to
Hormel’s balanced business model.
The company’s results are being bol-
stered by some recent acquisitions.
Specifically, the purchase of the Skippy
peanut butter brand is already paying off
in a big way. Indeed, Hormel is having
good success leveraging the recognizable
label on the home front, such as by rolling

out a new portion-controlled Skippy
Singles product for on-the-go consumers
that are looking to add more protein to
their diets. Skippy, notably, is also ena-
bling the company to make inroads
abroad, in China and other fast-growing
emerging markets. This should add a fur-
ther measure of diversity to the business
as we move through the decade. In the
meantime, the deal for the Muscle Milk
brand appears very promising.
Hormel purchased CytoSport, the
owner of Muscle Milk sports nutrition
drinks, bars, and powders, for $450
million over the summer. And we look
for it to be immediately accretive to earn-
ings (by $0.05 a share on an annualized
basis), as the company endeavors to ex-
pand distribution of Muscle Milk products
and capitalize on the heightened demand
for protein-enriched foods. All told, we see
share net rising 13% in fiscal 2014 (ends
October 25th), to $2.20, and another 16%
in fiscal 2015, to the $2.55 mark.
This high-quality food issue, though
not cheap, has investment appeal as a
core long-term holding.
Justin Hellman October 24, 2014

LEGENDS
15.0 x ″Cash Flow″ p sh. . . . Relative Price Strength

2-for-1 split 2/11
Options: Yes
Shaded area indicates recession
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