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2017 2018 2019

COLGATE-PALMOLIVE NYSE-CL 65.14 22.4 27.3
20.0 1.22 2.3%

TIMELINESS 4 Raised 8/29/14

SAFETY 1 Raised 10/11/02

TECHNICAL 3 Raised 9/5/14
BETA .70 (1.00 = Market)

2017-19 PROJECTIONS
Ann’l Total

Price Gain Return
High 100 (+55%) 13%
Low 80 (+25%) 8%
Insider Decisions

N D J F M A M J J
to Buy 0 0 0 0 0 0 0 0 0
Options 4 2 2 4 1 2 9 2 2
to Sell 4 3 2 19 1 3 10 2 3
Institutional Decisions

4Q2013 1Q2014 2Q2014
to Buy 464 443 461
to Sell 530 537 511
Hld’s(000) 659103 659174 662366

High: 30.5 29.5 28.6 33.5 40.6 41.0 43.7 43.1 47.4 55.5 66.5 70.1
Low: 24.3 21.4 24.1 26.7 31.9 27.2 27.3 36.6 37.4 43.6 52.6 59.8

% TOT. RETURN 8/14
THIS VL ARITH.*

STOCK INDEX
1 yr. 14.5 21.5
3 yr. 53.3 72.7
5 yr. 99.6 129.0

CAPITAL STRUCTURE as of 6/30/14
TotalDebt $6061 mill. Due in 5 Yrs $3513 mill.
LT Debt $5741mill. LT Interest $145 mill.

(76% of Cap’l)

Leases, Uncapitalized Annual rentals $196 mill.

Pension Assets-12/13 $2.29 bill. Oblig. $3.00 bill.

Pfd Stock None
Common Stock913,309,818 shs.
MARKET CAP: $59 billion (Large Cap)
CURRENT POSITION 2012 2013 6/30/14

($MILL.)
Cash Assets 884.0 962.0 1161.0
Receivables 1668.0 1636.0 1803.0
Inventory (FIFO) 1365.0 1425.0 1508.0
Other 639.0 799.0 702.0
Current Assets 4556.0 4822.0 5174.0
Accts Payable 1290.0 1343.0 1251.0
Debt Due 304.0 908.0 320.0
Other 2142.0 2219.0 2490.0
Current Liab. 3736.0 4470.0 4061.0

ANNUAL RATES Past Past Est’d ’11-’13
of change (per sh) 10 Yrs. 5 Yrs. to ’17-’19
Sales 7.5% 6.0% 6.5%
‘‘Cash Flow’’ 7.5% 7.5% 9.5%
Earnings 8.5% 8.5% 10.5%
Dividends 12.5% 12.0% 9.5%
Book Value 34.0% 8.0% 9.0%

Cal- Full
endar Year

QUARTERLY SALES ($ mill.)
Mar.31 Jun.30 Sep.30 Dec.31

2011 3994 4185 4383 4172 16734
2012 4200 4267 4332 4286 17085
2013 4315 4346 4398 4361 17420
2014 4325 4352 4480 4443 17600
2015 4515 4680 4725 4680 18600
Cal- Full

endar Year
EARNINGS PER SHARE A

Mar.31 Jun.30 Sep.30 Dec.31
2011 .58 .63 .66 .60 2.47
2012 .62 .65 .68 .63 2.58
2013 .48 .60 .70 .60 2.38
2014 .42 .67 .74 .77 2.60
2015 .73 .79 .83 .85 3.20
Cal- Full

endar Year
QUARTERLY DIVIDENDS PAID B ■

Mar.31 Jun.30 Sep.30 Dec.31
2010 .22 .265 .265 .265 1.02
2011 .265 .29 .29 .29 1.14
2012 .29 .31 .31 .31 1.22
2013 .31 .34 .34 .34 1.33
2014 .34 .36 .36

1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011
7.66 7.88 8.26 8.56 8.67 9.30 10.05 11.04 11.94 13.55 15.29 15.51 15.73 17.43
.99 1.09 1.22 1.35 1.46 1.60 1.59 1.71 1.85 2.10 2.27 2.64 2.57 2.97
.65 .74 .85 .96 1.10 1.23 1.21 1.32 1.46 1.69 1.83 2.19 2.16 2.47
.28 .30 .32 .34 .36 .45 .48 .56 .63 .70 .78 .86 1.02 1.14
.33 .32 .32 .31 .32 .28 .33 .38 .46 .57 .68 .58 .56 .56

1.46 1.10 .80 .27 d.19 .32 .92 1.06 1.16 2.05 1.74 2.98 2.70 2.47
1170.8 1157.7 1133.3 1101.4 1072.0 1065.2 1053.3 1032.3 1025.3 1018.1 1002.8 988.33 989.70 960.04

32.2 33.9 32.7 29.8 24.8 22.3 21.8 19.7 20.6 20.5 19.8 16.1 18.6 17.3
1.67 1.93 2.13 1.53 1.35 1.27 1.15 1.05 1.11 1.09 1.19 1.07 1.18 1.09

1.3% 1.2% 1.1% 1.2% 1.3% 1.6% 1.8% 2.1% 2.1% 2.0% 2.2% 2.5% 2.5% 2.7%

10584 11397 12238 13792 15330 15327 15564 16734
24.6% 24.5% 23.8% 24.0% 23.2% 26.6% 26.8% 25.4%
327.8 329.3 328.7 333.9 347.6 351.0 376.0 421.0

1375.1 1466.6 1601.5 1835.7 1957.2 2291.0 2203.0 2431.0
33.6% 35.2% 31.9% 32.9% 33.1% 32.2% 32.6% 32.6%
13.0% 12.9% 13.1% 13.3% 12.8% 14.9% 14.2% 14.5%

9.2 14.1 d168.1 455.8 756.7 211.0 2.0 686.0
3089.5 2918.0 2720.4 3221.9 3585.3 2821.0 2815.0 4430.0
1245.4 1350.1 1410.9 2286.2 1922.1 3116.0 2675.0 2375.0
32.9% 35.8% 40.5% 34.6% 36.5% 39.4% 41.0% 36.1%

110.4% 108.6% 113.5% 80.3% 101.8% 73.5% 82.4% 102.4%
86.4% 78.4% 77.7% 52.0% 65.0% 47.4% 43.8% 51.7%

39% 41% 42% 41% 42% 39% 47% 49%

2012 2013 2014 2015 © VALUE LINE PUB. LLC 17-19
18.26 18.94 19.55 21.15 Sales per sh 26.80
3.10 2.91 3.10 3.80 ‘‘Cash Flow’’ per sh 5.10
2.58 2.38 2.60 3.20 Earnings per sh A 4.50
1.22 1.33 1.42 1.53 Div’ds Decl’d per sh B■ 2.10
.60 .73 .70 .75 Cap’l Spending per sh .90

2.34 2.51 1.90 2.25 Book Value per sh C 4.05
935.73 919.95 900.00 880.00 Common Shs Outst’g D 840.00

19.6 25.1 Bold figures are
Value Line
estimates

Avg Ann’l P/E Ratio 20.0
1.25 1.41 Relative P/E Ratio 1.25

2.4% 2.2% Avg Ann’l Div’d Yield 2.3%

17085 17420 17600 18600 Sales ($mill) 22500
25.9% 25.4% 26.0% 27.0% Operating Margin 28.5%
425.0 439.0 440 460 Depreciation ($mill) 550

2472.0 2241.0 2390 2880 Net Profit ($mill) 3740
32.1% 32.4% 31.0% 32.0% Income Tax Rate 32.0%
14.5% 12.9% 13.6% 15.5% Net Profit Margin 16.6%
820.0 352.0 500 450 Working Cap’l ($mill) 600

4926.0 4749.0 5600 5300 Long-Term Debt ($mill) 4800
2189.0 2305.0 1700 2000 Shr. Equity ($mill) 3400
34.8% 32.6% 33.5% 40.0% Return on Total Cap’l 46.0%

112.9% 97.2% NMF NMF Return on Shr. Equity NMF
54.6% 37.3% NMF NMF Retained to Com Eq NMF

52% 62% 55% 48% All Div’ds to Net Prof 47%

Company’s Financial Strength A++
Stock’s Price Stability 100
Price Growth Persistence 75
Earnings Predictability 100

(A) Diluted earnings. Excludes nonrec.
gains/(losses): ’01, ($0.02); ’09, (0.27); ’10,
(0.26). Includes ’08, $0.11 restructuring
charge. Next egs. report due late Oct. (B)

Dividends historically paid in mid-February,
mid-May, mid-August, and mid-November. ■

Div’d reinvest. plan available.
(C) Inc. intang.In ’13: $3,970.0 mill., $4.32/sh.

(D) In mill., adjusted for stock split.

BUSINESS: Colgate-Palmolive Company is the second-largest
domestic maker of toiletries, and other household products. Major
brands: Ajax, Fab, Murphy, Javex, Palmolive cleansers; Colgate
toothpaste; Irish Spring, Palmolive, Sanex, Softsoap soaps; Men-
nen shave cream; Hill’s pet food brands — Science Diet and Pre-
scription Diet. Foreign operations: About 80% of 2013 sales. 2013

depreciation rate: 5.3%. Company has about 37,400 employees.
ESOP controls 7.6% of common equivalent shares. Two institutions
own 10.5% of stock. Officers & Directors 1.2%. (3/14 proxy).
Chrmn, Pres., and CEO: Ian Cook. Inc. Delaware. Address: 300
Park Avenue, New York, New York 10022. Telephone: 212-310-
2000. Internet: www.colgate.com.

Colgate saw further emerging market
softness in the June quarter. (Note:
These markets account for 55% of compa-
ny sales.) Particular weakness was seen in
Latin America and Asia. Management, re-
vised its category growth rate for these
markets down to a 5% - 7% range from the
previous currency neutral 6% - 8%. It ap-
pears that the second-half growth rate will
be at the low end of the 5% - 7% target.
Developed market category growth
remains at a 1% - 2% rate. Overall, a com-
bination of higher input costs, foreign ex-
change headwinds, rising advertising ex-
penses, and an adverse $68 million foreign
income tax charge led to our new 2014
GAAP share-earnings estimate being a
dime lower than our prior target.
The company is preparing to resume
low double-digit earnings growth.
Analysts are counting on several growth
segments including the company’s technol-
ogy centers, which mostly focus on long-
range product development. The labs have
come up with Colgate Maximum Cavity
Protection plus Sugar Acid Neutralizer
(sold worldwide except in the United
States), and Optic White Toothpaste in-

cluding a whitening pen.
Competitive challenges are also being
met through advertising and trade
spending. These drive brand image and
brand purchases.
Nearly 95% of the world’s population
growth will come from the developing
nations. Along with population growth
will come rising per-capita income, ena-
bling more customers to buy Colgate’s
products.
Hill’s pet food has a strong rela-
tionship with veterinarians. The com-
pany has products to reduce obesity in
pets (one out of two pets is obese). Hill’s is
launching a product that offers urinary
stress relief for cats. Also, wet food is
being introduced for dogs, and then cats.
Colgate pays for these and other
projects through cost savings. The
company’s ‘‘Global Growth and Efficiency’’
program will likely deliver annual after-
tax savings of $275 million to $325 million
when the four-year restructuring program
is completed in 2016.
This high-quality, but untimely, stock
has decent total return potential.
Jerome H. Kaplan September 26, 2014

LEGENDS
17.5 x ″Cash Flow″ p sh. . . . Relative Price Strength

2-for-1 split 5/13
Options: Yes
Shaded area indicates recession
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