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PUBLIC SERVICE COMMISSION OF KENTUCKY 
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APPLICATION OF KENTUCKY POWER COMPANY FOR 
(1) RE-AUTHORIZATION OF CERTAIN OF ITS EXISTING 
PROGRAMS; (2) AUTHORITY TO DISCONTINUE THE 
COMMERCIAL AND RESIDENTIAL HVAC DIAGNOSTIC 
AND TUNE-UP PROGRAMS; (3) AUTHORITY TO AMEND 
ITS DEMAND SIDE MANAGEMENT PROGRAM TO 
IMPLEMENT RESIDENTIAL HOME PERFORMANCE AND 
RESIDENTIAL APPLIANCE RECYCLING PROGRAMS; 
(4) AUTHORITY TO RECOVER COSTS AND NET LOST 
REVENUES AND TO RECEIVE INCENTIVES ASSOCIATED 
WITH THE IMPLEMENTATION OF THE PROGRAMS; AND 
(5) ALL OTHER REQUIRED APPROVALS AND RELIEF 
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) 

KENTUCKY POWER COMPANY'S SUPPLEMENTAL RESPONSE 
TO COMMISSION STAFF'S SECOND SET OF DATA REQUESTS ITEM NO.5 
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VERIFICATION 

The m1dersigned, Ranie K. Wohnhas, being duly sworn, deposes and says he is the 
Managing Director Regulatory and Finance for Kentucky Power, that he has personal 
knowledge of the matters set forth in the forgoing responses for which he is the identified 
witness and that the information contained therein is true and correct to the best of his 
information, lmowledge, and belief 

COMMONWEALTH OF KENTUCKY 

COUNTY OF FRANKLIN 

Ranie K. Wohnhas 

) 
) Case No. 2014-00271 
) 

Subscribed and sworn to before me, a Notary Public in and before said County 
and State, by Ranie K. Wohnhas, this the /6-ntctay of December, 2014. 



REQUEST 

KPSC Case No. 2014-00271 
Commission Staff Second Set of Data Requests 

Dated October 23, 2014 
Item No.5 
Page 1 of 3 

Supplemental Response filed December 15, 2014 

Kentucky Power Company 

a. Refer to the response to Alexander DeSha and Sierra Club's Initial Requests for Information, 
Item 2, which states the Total Costs as of August 31,2014, is $1,871,141.61 and the Total 
Estimated 2014 Cost (as filed) is $4,078,189.78. 

b. Provide the cunent year-to-date ("YTD") total DSM program costs for September 2014 and 
provide the total YTD DSM program costs for the months ending October, November, and 
December 2014 when they become available. 

c. Explain how K.entncky Power plans to meet the estimated $4.08 million goal by December 
31,2014, in accordance with Case No. 2012-00578 1 

d. Explain how Kentucky Power plans to meet the estimated $5 million goal for 2015 and $6 
million for 2016 and beyond, in accordance with Case No. 2012-00578.2 

e. If Kentucky Power were not to expend $4.08 million in DSM funds for 2014, explain how 
Kentucky Power would propose to comply with the conditions in the Settlement Agreement 
in Case No. 2012-005783 

RESPONSE 

a. $2,160,018.67 ending September 2014. 

1Case No. 2012-00578, Application of Kentucky Power Company for (1) a Certificate of Public Convenience and Necessity 
Authorizing the Transfer to the Company of an Undivided fifty Percent Interest in the Mitchell Generating Station and 
Associated Assets; (2) Approval of the Assumption by Kentucky Power Company of Certain Liabilities in Connection with the 
Transfer of the Mitchell Generating Station; (3) Declaratory Rulings; (4) Deferral Of Costs Incurred in Connection with the 
Comp<my's Efforts to Meet Federal Clean Air Act and Related Requirements; and (5) All Other Required Approvals and Relief 
(Ky. PSC Oct. 7, 2013). 

2 Id. 
3 ld. 



b. Four DSM programs were below the spending target for the nine months ending September 
2014. These programs are the Commercial Incentive program, Modified Energy Fitness, 
Targeted Energy Efficiency, and the Energy Education for Students. 

Activities to develop or complete customer pmiicipation and/or commercial projects resulting 
in target spending by the end of year include: 

The Energy Education for Students program current shmifall is expected to be eliminated by 
year's end. 

Commercial Incentive 

• E-mail outreach to over 1,000 commercial accounts on October 30. 
• E-mail outreach to over 1,000 commercial accom1ts on November 14. 
• E-mail outTeach to over 2,000 accounts in Southeast Kentucky through the Chamber of 

Conunerce. 
• Door-to-door cmwassing blitzes in multiple communities to generate small projects and 

program awareness 
• Follow-up on direct mail campaign to identify projects. 
• Continued direct mail cmnpaign targeting an additionall,OOO small businesses. 
• Continued outreach with Express contractors. 
• WebEx presentation with Kentucky Power Customer Service personnel to promote progrmn 

and identify new opporttmities for collllllercial cnstomer projects. 
• Continued outreach with electrical contractors and electrical supply dealers to identify 

potential customer projects. 

Targeted Energy Fitness 

• Conference calls with Community Action Agency (CAA) Weatherization persmmel. 
• Oppotiunities for customer heat pmnp replacement identified for specific agencies. 
• The Community Action Agencies receive weatherization program ftmding E·om multiple 

somces. The agencies relied more heavily upon LIHEAP and DOE funds through the 3'-ct 
qumier of 2014 than they will in the fourth quarter. Begitming the second half of 2014 the 
agencies have expanded their use of Compm1y DSM funds to increase crew assignments and 
expanded weatherization services for several agencies. This increase will contribute to the 
Compm1y's ability to meet its 2014 spending target. 

Modified Energy Fitness 

• One permm1ent auditor and four temporarily reassigned auditors have been added to the 
Kentucky Power service area, for a total of seven auditors, to achieve tl1e increased target of 
weatherizing 2,000 homes. 

• Rigorous auditing guidelines have been implemented to assure customers receive the 
maximmn value of weatherization measures m1d services per home. 

• Promotional brochures are delivered to homeowners receiving an audit with request to 
deliver to family and neighbors who would be eligible for home weatherization services. 



• Further Press releases describing the program through targeted media. 
• Coordinating customer notifications for weatherization services with Kentucky Power 

marketing events within the community. 
• Direct mail campaign to customers. 
• Radio ad campaign promoting the program. 

Tn addition, several progrmns including Residential Efficient Products m1d Community 
Outreach CFL may exceed the progrmn spending targets as a result of customer demand ±or 
progrmn products and services. 

c. The Compm1y is adding two new progrmns in 2015 to expm1d the DSM portfolio. This will 
result in increased DSM spending of $569,551. The Company also has proposed modifying 
and expanding several existing DSM programs through this proceeding. Please see 
Staff_ 2 _5 _Attachment! for the forecasted budget. 

Other internal oppmt1mities for new or expm1ded DSM programs will be evaluated dming the 
first half of 2015, in conjunction with the Compm1y's evaluation from the results ±i·om the 
Market Potential Study. All new or expm1ded progrmns would be submitted for approval 
with our next DSM Status Report scheduled for Aug11st 15, 2015 with implementation to 
begin in late 2015, or 2016. 

d. First, the Company as stated in b above, is mal<ing every effort to meet the 2014 target. If the 
Company fails to meet its 2014 targeted spend level, the Company would add the deficiency 
to its targeted level for 2015 m1d would need to modify its 2015 levels above what is 
cunently projected inc above. 

November 26, 2014 Supplemental Response 

a. The total YTD DSM progrmn costs ending October 2014 is $2,519,018.36. 

December 15, 2014 Supplemental Response 

a. The total YTD DSM program costs ending November 2014 is $2,853,222.27 

WITNESS: Rm1ie K Wohnhas 


