
JeK R. Deroueii, Executive Director 
Kentucky Public Service Coinmission 
P. 0. Box 615 
2 I 1 Sower Boulevard 
Franltfort, ICY 40602 

February 1 3 ,  20 12 

BCentucky Power 
1 0 l A  Ei i lerprisc Drive 
P 0 Box 5190 
FraiilJorI. IKY 40602-5190 
I(cn~irckyPower coni 

Dear Mr. Deroueii: 

Re: CaseNo. 

111 tlie Matter of tlie Joint Application Pursuant to I994 House Bill No. SO 1 for the 
Approval of Kentucky Power Company Collaborative Demand-Side Management 
Program aiid for Authority to Inipleiiient a Tariff to Recover Costs, Net L,ost 
Revenues, aiid Receive Iiiceiitives associated with tlie Implemeiitation of the 
ICeiituclcy Power Conipany Collaborative Demand-Side Management Programs. 

Pursuant to the Conimission’s Order dated May 22, 1996, enclosed are an original and 
ten copies of‘ the Joint Applicants’ status report. Tliis report describes tlie operation and 
progress of the Demand-Side Manageinelit Plan. 

The Joint Applicants, with tlie exception of tlie Office of the Attorney General 
representative wlio abstained, seek authority for Kentucky Power Company or ICPCO, in 
coiijiiiiction with its utility services aiid pursuant to tlie 1994 House Bill No. 501, to 
iiiipleiiieiit the eiiclosed revised electric tariff to recover costs associated with tlie 
implementation of demand-side manageiiient programs, which inclride net lost revenues 
and incentives related to those progranis. 

The DSM Collaborative is requesting Coiiuiiission approval for tlie iiiiplemeiitatioii 0 1  a new 
tliree-year contract with Natioiial Energy Education Development (NEED) to run fioiii 20 12 
tlirougli 201 4. The contract being negotiated with NEED includes pro-jected lees to remain at 
the current levels iiicluding more contract coiitrols to improve teaclier participatioii levels with 
NEED administered progmii energy education. 

In 201 1 tlie Coiiiinwiity Action Agencies (CAAs) were unable to meet their targets for 
the Targeted Energy Efficiency (TEE) Program. Tliis was priniarily attributed to the 
CAAs iiicreased spending of tlie Aiiiericaii Recovery and Reinvestment Act ( ARRA) 
stimulus ftiiids and to tlie method for prioritizing eligible customers for the program The 
A R M  stimulus funds have affected this program for tlie past 2 years because tlie CAAs 
were required to meet tlie funding requireinelits for tlie liousing authority which caused 
[ewer lioiiies to be charged to DSM. The DSM TEE program is filed and is administered 
to be a supplemental weatlierization aiid energy efficiency service to tlie Weatherization 
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Assistance Program (WAP) administered by Coiiiiiiuiiity Action ICentucky. It should be 
noted that tlie program evaluatioii filed August 1.5, 201 1 found this prograiii to be cost 
effective and tlie DSM Collaborative is therefore requesting that the program not only 
continue, but is requesting tlie program participation levels be increased from 405 to 425 
custoiiiers. Siiice this program is suppleiiieiital to tlie DOE (WAP) service, DOE changes 
to WAP liiiidiiig could iiiipact tlie projected DSM program participant levels. 

The coiiipaiiy utilizes an exteriial veiidor to market, promote, and administer the 
Coiiiiiiercial Iiiceiitive program. Tlie prograin did iiot iiieet 20 1 1 program targets and tlie 
company reduced veiidor payiiieiit based on a 10% holdback provision included within 
the program contract. 

Thc Pilot Load Management prograiii iiicludes projectioiis for 20 12 wliicli are based on 
cellular coverage curreiitly available with veiidor gateway meter equipiiient. 11’ the 
widor  achieves expaiided cellular coverage projected for March 2012, tlien we will be 
able to expand tlie proiiiotioii to all-electric custoiiiers within tlie ICPCO service area. As 
ol‘ February 7‘”, proiiiotioiial mailings had been issued to 3,4.5 5 residential customcrs with 
the lirst iiiailiiig having been completed January 17“’. In addition to custoiiier sell‘ 
mailers, prograiii promotion is plaiiiied to iiiclude automated voice messaging. emails, 
and customer post cards. Program proiiiotioii will continue to be evaluated based on 
availability of acceptable cellular service for tlie veiidor gateway meter aiid tlie program 
evaluation report sclieduled for filing August 1.5, 201 2. 

The revised DSM Adjustiiieiit clause factor for tlie residential sector lias been agreed 
upon aiid is proposed by tlie DSM Collaborative (see Exliibit C, Column 5 ,  Line 1 3). 
Tlie proposed factor for tlie resideiitial sector is tlie iiiidpoiiit between tlie ceiling aiid the 
floor calculations as deiiioiistrated on Exhibit C. Tlie floor was calculated by talciiig tlie 
Collaborative prqjected remaining fourth quarter positioii (see Exhibit C, Coluiiiii 5 ,  Liiie 
2) aiid dividing by tlie adjusted estiiiiated sector KWI-I sales for the remaining fourth 
quarter (see Exhibit C, Coluiiiii 5, Line 11). Tlie ceiling was calculated by taking tlie 
Collaborative prqjected reiiiaiiiiiig fourth quarter position (see Exhibit C, Col~iiiiii 5 ,  Line 
4) and dividing by the adjusted estimated sector ICWH sales for the reiiiaiiiiiig fowth 
quarter (see Exhibit C, Col~iiiiii 5, Line 11). 

The revised DSM Adjustment clause factor for tlie coiiiiiiercial sector lias been agreed 
upoii and is proposed by tlie DSM Collaborative (see Exliibit C, Coluiiiii 5 ,  Line 26), 
The proposed factor for tlie coiiiiiiercial sector is tlie iiiidpoiiit between tlie ceiling and the 
lloor calculations as demonstrated 011 Exliibit C. Tlie floor was calculated by taltiiig the 
Collaborative projected reiiiaiiiiiig fourtli quarter position (see Exhibit C, Col~iiiin 5, Line 
16) and dividing by tlie adjusted estiiiiated sector ICWH sales for tlie reiiiaiiiiiig fourth 
quarter (see Exhibit C, Coluiiiii 5, Liiie 24). Tlie ceiling was calculated by taking the 
Collaborative projected reiiiaiiiiiig fourth quarter position (see Exhibit C, Col~iiiiii 5. Line 
IS) aiid dividing hy tlie adjusted estimated sector ICWH sales for tlie remaining fourth 
quarter (see Exhibit C, Coluiiiii 5, Line 24). 
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The Joint Applicants request tlie Coiiiinissioii to approve tlie followiiig: 

(1 ) Tlie DSM Status Report and Scliedule C Report eiiclosed with this letter 

(2) Tlie renewal of tlie three-year contract with NEED, from 2012 through 20 14, 
subject to final approval by NEED aiid tlie company. 

( 3 )  The P.S.C. Electric No. 9, Tariff D.S.M.C. 4‘’’ Revised Sheet No. 22-2 to 
become effective March 29, 2012. This will allow tlie Coiiipaiiy to utilize tlie 
new residential and commercial factor with tlie first billing cycle iii April 
2012. 

As is cusloniary, tlie Coiiipaiiy requests the Comiiiission return a staiiiped copy of the 
revised tariff slieet upon approval. If you liave any questions, please contact me at (502)  
696-70 1 0. 

Sincerely, 

Lila P. Muiisey 
Manager, Regulatory Services 

En c 1 o sure 



K1.N fUCI<Y I’OWBR COMPANY 4‘” Revised Slicct N o  22-2 
3“’ Revisctl Sheet N o  22-2 Canceling 

1’s C E1 IX’I R I C  NO 9 

TARIFF D.S.M.C. 
(DEMAND-SIDE MANAGEMENT ADJUSTMENT CLAUSE) (Cont’tl.) 

RATE. (Cont’tl.) 

5 

6 

7 

8 

The DSM ad,justment sliall be liled with the Coiiimission ten ( I O )  clays before it is scliediiletl to go into cllcct. 
along with all the necessary supporting data to justif) tlie amount of the adiustments, which shall  include data. ant1 
inlbrmation as may be required by the Commission 

Copies of all documents required to be liled with the Coiiimission under this regulation shall be opeii a i d  macle 
available for public inspection at tlie oflice of the Public Service Commission pii~siiaiit to the piovisioiis of KRS 
61.870 to 61 884. 

.. I lie resulting range for each customer sector per I<WI-I dtiring the three-year Experimental Dciiiaiitl-Sitlc 
Managemelit Plan is as follows: 

CUSTOMER SECTOR 

RESIDENTIAL COMMERCIAL INDUS‘I R I A L i  
($ Pel KWI-I) ($ Pel KWI-I) 

Floor Factor = 0 000022 
Ceiling Factor = 0 00 1629 

(0.000201) - 0 - 
0 00 1277 - 0 - 

-I lie DSM Adjustiiienl Clause factoi ($ Per I<WI-l) foi each cuslomci sectoi which la11 \vilhin thc imgc  tlclinctl 111 

I tem 7 above is as iollo\vs 

CUSTOMER SECTOR 

RESIDENTIAL COMMERCIAL IN DU STR 1 A I ,‘b 

1,334,266 
1,615,.333,700 

572,432 
1.063,999.500 

- 0 - 
- 0 - 

Atljiistiiient Facto1 Y; 0 000826 $ 0  000538 - 0 * 

I’Iic lntltistrial Sector has been discontinued piirsiiaiit to the Coinmission’s Older dated September 28, 1990 

I ) / \  I I O F  ISSUI’ Febiiiaiy 13. 2012 EFFECTIVE DATE Seiv~ec tendeled 011 01 aftei Malch 29. 20 12 

ADDRESS TITLE 
REGULATORY SERVICES FRANKFORT. KENTUCKY 

NAME 

Iwid bv authoi it)! of an Oidei of the Public Seivicc Coiiimission i n  Case No. XXXX-XXXX dated 
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As of December 31, 201 1 

-- 
2 Definitions 
3 Summary Information (All Programs) 
4 Summary Energy/Demand Information (All Programs) 

Residential Programs 

High Efficiency Heat Pump - Mobile Home 
5 Targeted Energy Efficiency 
6 
7 Mobile Home New Construction 
8 Modified Energy Fitness Program 
9 High Efficiency Heat Pump 
10 
11 Energy Education for Students 
12 
13 Pilot Residential Load Management: 
14 Residential Efficient Products 
15 Energy Fitness - Inactive 
16 
17 

Community Outreach Compact Fluorescent Lamp (CFL) 

Residential HVAC Diagnostic and Tune-up 

Compact Fluorescent Bulb - Inactive 
High Efficiency Heat Pump Retrofit - Inactive 

Commercial Progra 
Commercial HVAC Diagnostic and Tune-up 

High Efficiency Heat Pump/Air Conditioner 

18 
19 Pilot Commercial Load Management 
20 
21 Commercial Incentive 
22 Smart Audit - Inactive 
23 Smart Incentive - Inactive 

roglrams 
24 Smart Audit - Inactive 
25 Smart Incentive - Inactive 



1) YTD Costs - Year-to-Date costs recorded through December 31, 201 1 
2) YTD impacts - Estimated in place load impacts for Year-to-Date participants. 
3) PTD Costs - Costs recorded from the inception of the program through December 31, 201 1 
4) PTD Impacts - Estimated in place load impacts for Program-fo-Date participants. 

Our calculations are based on actual participants and costs as of December 31, 20’1 ‘Ir The Residential DSM 
costs in this status report do not agree with the total costs in the Financial Report due to a one month lag in reporting 

The estimated actual in-place energy (IiWh) savings is the summation of the monthly average net energy 
savings associated with participating customers of each DSM program (including T&D losses). The average monthly 
net energy savings is the product of 1/12 of the annual IiWh per participant (shown in Exhibit E) and 1/2 of the new 
participants for the current month, plus lhe cumulative participants from the previous months. The average monthly 
net energy savings is then increased by 10% to include TRD losses. The estimated actual in-place energy (IiWh) 
savings are calculated in accordance with the Sunset Provision contained in the joint application, filed 
September 27, 1995. 

The estimated anticipated peak demand (kW) reduction is a product of the number of net participating 
customers (excluding free riders) and projected winter/summer demand reductions filed for each program (refer to 
Section Ill to V of the joint application). The anticipated peak demand (kW) reductions includes 11 % T&D loss savings. 

The calculation of YTD and PPD estimated in place energy (kWh) savings and anticipated peak demand (kW) 
reductions contained in this status report reflect, wherever applicable, the program evaluation results of each 
individual program as described in the August 16, 1999, June 30, 2002, June 30, 2005, June 30, 2008, 
June 30, 2010, and August 15, 2011 DSM collaborative report. 

The individual DSM lost revenue, efficiency incentive and maximizing incentives as of June 30, 1997 are 
calculated based on the initial values from Exhibit E in the joint application, filed September 27, 1995. A retroactive 
adjustment of the initial values of the efficiency incentives and net lost revenue I<WH impacts was used for each 
program for the first eighteen months (1/1/96 to 6/30/97). The lost revenue, efficiency incentive and maximizing 
incentive for the period 1/1/201 ’I to 12/31/2011 are calculated using the revised values contained in Schedule C 
of this status report. 

The program lost revenue is the product of the nuin ber of participating customers, the average net energy 
savings (IiWh) per customer and the net lost revenue ($/kWh). The number of participating customers is equal 
to 1/2 of the new participants for the current month, plus the cumulative participants from the previous months. The 
program-to-date lost revenues are calculated in accordance with the Sunset PI ovision contained in the joint 
application, filed September 27, 1995. 

The efficiency incentive is the product of the number of participants for the inonth and the efficiency rate 
($/participant). The maximizing incentive is calculated as 5% of actual program cost for the month. 
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As of December 31, 201 1 

DESCRIPTION 

Total Revenue Collect,ed 

Total Program Costs 

Total Lost Revenues 

Total Efficiency / Maximizing 
Incentive 

HEAP - I<entucky Power's Information 
Technology Implementation Costs (Case No 2006 
- 00373, Dated December 14,2006) 

HEAP - KACA's Information Technology 
Implementation Costs 

Total DSM Costs As of December 31,201 1 

YTD 

$3,350,222 

2,140,530 

402,081 

320.564 

0 

0 

$2.863. I 75  

PTD 

$20,295,335 

13,952,714. 

4,518,450 

1,669,259 

58,968 

- 15,700 

$20.215.091 
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SI 
As of December 31, 201 1 

DESCRIPTION YTD 

Act,ual In-Place Energy Savings: 4,6389,310 kWh 

w/ TBD Line Losses: 5,158,241 kWh 

Total kW Reductions: 

Winter 
w/ TBD Line Losses, 
S 11 m me r 
w/ TGD Line Losses: 

2,921 I< w 
3,242 kW 
949 kW 

1,053 I< w 

PTD 

587,413,946 kWh 

63463,155,341 kWh 

25,738 I<W 
28,569 kW 
6,056 kW 
6,722 k w 
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24 0 
21 1 
15 1 
14 2 

Estimated in Place Energy (kWh) Savings 
Anticipated Peak Demand (kW) Reduction: 

Retroactive 
Year-To-Date A d j u s t m e n t r a m - L o - D a t e  

Total Evaluation 20,357 00 0 00 273,684 00 
EquipmenWendor 260,637 00 0 00 3,432,912 00 

0 00 0 00 0 00 
Customer Incentives 0 00 0 00 0 00 

0 00 0 00 9,553 00 
Total Program Costs 280,994.00 0.00 3,716,149 00 

Lost Revenues: 80,229 00 1,944.00 763,051 00 
Efficiency Incentive: 

The Targeted Energy Efficiency Program provides a variety of services, including a home 
energy audit, weatherization and seal-up to targeted low income customers 

The Equipment I Vendor cost categories includes the cost of labor and inaterials of measures 
installed, participant energy education costs and vendor administration costs. The YTD costs 
are $258,6 18 for all-electric and $2,019 for non-all-electric homes 

The YTD Estimated in Place Energy (ItWh) Savings for all-electric participants and non-all- 
electric participants is 255,291 and 8,687 respectively 

The YTD Anticipated Peak Demand (kW) Reduction surnmer/wintei- for all-elect1 ic and 
non-all-electric participants is 78/142and 7/5 respectively 

The YTD Lost Revenue for all-electric participants and non-all-electric participants is $72,365 
and $7,864 respectively 

The YTD Efficiency Incentive for all-electric participants is $16,253 
The YTD Maximizing Incentive for non-all-electric participants is $20,833 

The projected participant and hudgetary level for 20 12 is 390 all-electric homes, 
35 non-all-electric homes and $400,000 
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Feb 10 
Mar 9 
APr 18 
May 27 
Jun 11 
Jul 19 
A w  17 
SeP 15 
Oct 22 
Nov 21 
Dec 20 z YTD 

P I D  2.488 

Estimated in Place Energy (ItWli) Savings 
Anticipated Peak Demand (ItW) Reduction: 

Year-To-Date Adiustment Proqram-To-Date 
Total Evaluation 52,556 00 
EquipmenWendor 9,850 00 0 00 75,355 00 

0 00 0 00 0 00 

0 00 0 00 1,16700 
Customer Incentives 78,800 00 0 00 1,056,000 00 

Total Program Costs 94,332.00 0 00 ?,I 35,073.00 

57,938.00 5,820.00 537,440.00 
246,514.00 

i ,969,032.00 

The High Efficiency I-kat Piimp - Mobile Home program provides incentives to customers, encouraging 
them to install the highest efficiency equipment practical 

The projected participant and budgetary level for 2012 is 210 and $94,500 respectively 
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Heat Pump - Air Conditioner 
17 0 

Feb 2 0 
Mar 16 0 
APr 12 0 
May 12 0 
Jun 7 0 
Jul 21 0 
Aug 15 0 
SeP 10 0 
oc t  8 0 

Estimated in Place Energy (ItWli) Savings 138,956 128,162,560 

81 683 

Total Evaluation 
EquipmenWendor: 

Customer Incentives: 

Total Program Costs 

0 00 0 00 3,939 00 
78,000 ao a 00 1,159,450 00 

250 00 0 00 4,866 00 
92,285.00 0.00 1,342,547.00 

The Collaborative has devised and implemented a plan in conjunction with trade allies to offer a financial 
incentive to new mobile home buyers and trade allies to encourage the installation of lhigh efficiency heat 
pumps and upgraded insulation packages in new mobile homes 

The revised projected participant and budgetary level for 2012 is 190 heat pimps and $104,750 respectively 
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Jan 88 
Feb 88 
Mar 120 
APr 101 
May 120 
Jun 128 
Jul 90 

Aug 122 
WJ 103 
Oct 102 
Nov 82 
Dec 57 
-p YTD 

PTD 8.191 

Estimated in Place Energy (ItWIi) Savings 
Anticipated Peak Demand ( W )  Reduction: 

Retroactive 

Total Evaluation 
EquipmenWendor. 

Customer Incentives: 

Total Program Costs 

year-To-Date Adjustment Proqram-To-D& - -=_-.__.___--___ ~ 

9,222 00 0 00 36,328 00 
0 00 2,977,064 00 435,286 00 

0 00 0 00 0 00 
0 00 0 00 0 00 
0 00 0 00 0 00 

444,508.00 0.00 3,013,392.00 

0.00 736,555.00 
0.00 308,141.00 
0.00 0.00 
0.00 4,058,088.00 -- 

The Modified Energy Fitness program provides energy audits, blower door testing, duct sealing and 
direct installation of low cost conservation ineasures to residential customers with electric space 
heating and electric water heating 

The equipment / vendor cost category includes the cost of labor and materials of measures installed, 
the cost of promotion by the vendor and vendor administration costs including customer education 

The projected participants for 20 12 is 1,200 at a budgeted expense of $427,000 
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PROGRAM: High Efficiency Heat Pumps 
PARTICIPANT DEFINITION: 
CUSTOMER SECT0 R. Residential 
REPORTING PERIOD. 

Number of Units Installed 

Januarv 1.201 1 - December 31.201 1 

Resistance Non Resistance 
Jan 28 53 
Feb 
Mar 
Apr 
May 
Jun 
Jul 
Aug 
SeP 
Oct 
Nov 

24 
26 
18 
28 
30 
23 
18 
21 
19 
23 

20 
20 
17 
47 
55 
29 
43 
33 
19 
33 

Dec 17 37 
YTD 275 406 

-- 

Estimated in Place Energy (kWh) Savings 
Anticipated Peak Demand (kW) Reduction: 

Winter 

e_ 

Retroactive 
Year-To-Dale Adiustment Proqram-To-Date 

Total Evaluation 12,236 00 0 00 12,236 00 
EquipmenWendor 33,050 00 0 a0 111,60000 

Customer Incentives 264,000 00 0 00 664,100 00 

Total Program Costs 309,286.00 0.00 787,936 00 

0 00 0 00 0 00 

0 00 0 00 0 00 

74,093.00 0.00 136,51 1 "00 
69,424.00 0.00 233,413.00 

0.00 0.00 17,177.00 
452,803.00 0.00 1,175,037.00 --- 

This program was implemented to reduce residential electric consumption by replacing older, less 
efficient electric heating systems with high efficiency heat pumps Customers are provided an 
incentive encouraging them to promote the highest efficiency equipment practical 

The YTD Estimated in Place Energy (ItWh) Savings for resistance heat replacement and non-resistance 
lheat replacement participants is 215,267 and 380,988, respectively 

Tlie YTD Anticipated Pea!( Demand (ItW) Reduction surnmer/winter for resistance heat replacement and 
non-resistance heat replacement participants is -43/159 and -9/266 respectively 

The YTD Lost Revenue for resistance heat repiacement and non-resistance heat replacement participants 
is $23.853 and $50.240 respectively 

The Efficiency Incentive for resistance heat replacement participants is $21,483 and foi 
the non-resistance heat replacement participants is $47,941 

The projected participants and budgeted expense for 20 12 is 275 resistance heat replacement customers, 
475 non-resistance heat replacement customers and $337,500 respectively 
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Jan 0 
Feb 29 
Mar 252 
APr 234 
May 1,187 
Jun 816 
Jul 240 
Aug 898 
Sep 433 
Oct 583 
Nov 243 
Dec 0 

YTD 4,915 
PTD 'i3,469 

Year-To-Date Proqram-To-Date 
Estimated in Place Energy (ItWh) Savings 

emand (ItW) Reduction: 

Total Evaluation 
EquipmenWendor: 

Administration: 

Total Program Costs 

2,383 38 0 00 15,929 38 
109 14 0 00 1,808 14 
0 00 0 00 0 00 

59,514 GO 0.00 150,767.60 

TS: 
The Community Outreach Coinpact Fluorescent Lighting (CFL) program is designed to educate and influence 
residential customers to purchase and use compact ftuorescent lighting in their homes A package of 4 high 
efficiency CFLs are distributed to customers at scheduled community outreach events 

The projected participant and budgetap/ level for 2012 is 4,800 customers and $58,500, respectively 
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Feb 81 
Mar 163 
APr 0 
May 457 
Jun 0 
Jul 0 

Aug 0 
SeP 0 
Oct 106 
Nov 380 
Dec 472 

PP 

YTD 1,896 
PTD 4,573 

Estimated in Place Energy (ItWh) Savings 

Retroaclive 
Year-To-Date Adiustment m r a m - T o - D a i e  

Tofal Evaluation 6,082 QO 0 00 10,261 00 
EquipmenWendor 11,913 00 0 00 41,11600 

Education Workshops 3,000 00 0 00 13,000 00 
Administration 3,000 00 0 00 7,562 00 
Total Program Costs 23,995.00 0.00 71,939.00 

10,248 00 0.00 21,753.00 
16,592 00 

0.00 0.00 0 00 
37,504.00 0.00 7 10,284.00 

0 00 0 00 0 00 

3,26 1.00 0.00 

PP 

CQM k4 E NTS : 
The Energy Education for Students program is designed to partner with the National Energy 
Education Development Project (NEED) to implement an energy education prograin for 
7th grade students at participating middle schools The students will be provided a package 
of four 23 watt CFLs to install in their homes The program will influence residential customers 
to purchase and use compact fluorescent lighting in their homes 

The projected participant and budgetary level for 2012 is 2,000 students and $31,700 
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Heat PumD Air  Conditioner 
Jan 13 a 
Feb 12 a 
Mar 72 13 
Apr 98 13 
May 50 14 
Jun 45 24 
Jul 39 25 

Aug 71 44 
Sep 48 63 
Oct 39 6 
Nov 144 19 
Dec 99 11 
2 YTD 730 

PTD 753 232 

Year-To-Date Proqram-To-Date 
Estimated in Place Energy (ItWh) Savings 270,795 271,814. 
Anticipated Peak Demand (kW) Reduction: 

Summer 181 186 
177 134 

3 

Description 
Total Evaluation 
Equipmenwendor. 
Promotional. 
Customer Incentives 
Administration: 
Other Costs: 
Total Program Costs 

Retroactive I 
Year-To-Date Adjustment Proqram-To-Date 

4.756 00 0 00 4,756 00 
45,350 oa 0 00 46,800 00 
4,818 00 0 00 4,8 18 00 
45,300 00 0 00 46,700 00 

0 00 a 00 0 00 
0 00 0 00 0 00 

100,224.00 0 00 103,074.00 

5,672.00 '1,944 00 5,736.00 
8,611.00 '184.00 8,430.00 

0.00 0.00 0.00 

P '117,740.00 114,507.00 2,'1 28.00.-- 

The Residential W A C  Diagnostic and Tune-up Program provides incentives to customers for a variety of 
HVAC services including over and under refrigerant charge and other diagnostic performance checks on 
residential unitary central air conditioning and heat pump units 

The projected participant and revised budgetary level for 2012 is 250 central air conditioners and 750 heat 
pumps at a budgeted program expense of $121,260 
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A/C Switches Water Heater SW 
Jan 0 0 
Feb 0 0 
Mar 0 0 
APr 0 0 
May 0 0 
Jun 0 0 
Jul 0 0 
Aug 0 0 
SeP 1 1 
Oct 0 0 
Nov 1 0 
Dec 4 3 

YTD 6 4 
- - = - -  

Estimated in Place Energy (l(Wl1) Savings 
Anticipated Peak Demand (kW) Reduction: 

Retroactive 
Year-To-Date Adiustment Proqram-To-Date 

Total Evaluation 8,793 00 0 00 8,793 00 
EquipmenWendor: 94,705 00 0 00 94,705 00 

0 00 0 00 0 00 
Customer Incentives: 0 ao 0 00 0 00 

0 00 0 00 0 00 
Total Program Costs 103,498.00 0.00 103,498.00 

0.00 0.00 0.00 
0.00 0.00 0.00 
0.00 0.00 0.00 

103,498.00 0.00 103,498.00 

The Pilot Residential Load Management Program will determine whether peak demand can be 
effectively reduced through the installation of load control devices on central air conditioners, heat 
pumps, andlor electric water lheaters 

The projected participant and budgetary level for 2012 is 1 10 air conditioners or heat pumps switches 
and 110 water heating switches at $267,080 Projected participants are currently limited to availability 
of vendor gateway meter and cellular coverage which is necessary for the two-way celllular communication 
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Specialtv Bulbs LED Liqlits 
Jan 0 0 0 

0 
3,299 
23,439 
29,148 
21,878 
12,009 
12,485 
12,217 

1 1.395 
-8,352 

0 
0 
0 
0 
0 
0 
0 
0 
0 
0 

0 
0 
0 
0 
0 
0 
0 
0 
0 
0 

Estimated in Place Energy (kWh) Savings 
Anticipated Peak Demand (kW) Reduction: 

Retroactive 
Year-To-Date Adiustment Prosram-To-Date 

6.068 00 0 00 6,068 00 
173,712 00 0 00 173,712 00 

0 00 0 00 0 00 
134,375 00 134,375 00 0 00 

0 00 0 00 0 00 
Total Program Costs 314,155.00 0.00 314,155.00 

CQ TS :: 
The Residential Efficient Products Program will provide incentives and marketing support through 
retailers to build market share and usage of ENERGY STAR lighting products Designed to produce 
long-term energy savings in the residential sector by increasing the market share OF ENERGY 
STAR CFLs and (or) other ENERGY STAR lighting products 

The projected levels for 2012 is 132,343 ENERGY STAR CFLs and 800 other lighting products 
Tile budgeted expense for 2012 $355,205 
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Jan 0 
Feb 
Mar 
APr 
May 
Jun 
Jul 

SeP 
Oct 
Nov 

0 
0 
0 
0 
0 
0 
0 
Q 
0 
0 

Estimated in Place Energy (ItWh) Savings 
Anticipated Peak Demand (ItW) Reduction: 

Year-To-Date Adiustment Proqram-To-Date 
Total Evaluation 
Equipmen Wendor 

Customer Incentives 

Total Program Costs 

(19,322.00) 363,029.00 0.00 
0.00 (46,349.00) 63,482.00 

Lost Revenues: 
Efficiency Incentive: 
Maximizing Incentive: 
Total Costs 

This program was discontinued May 14, 1999 

Page 15 



Jan 
Feb 0 
Mar 0 
APr 0 
May 0 
Jun 0 
Jul 0 
Aug 0 
SeP 0 
Oct 0 
Nov 0 
Dec 0 - x 0 

PTD 269 

Estimated in Place Energy (kWli) Savings 
nticipated Peak Demand (IcW) Reduction: 

Summer 0 3 
0 3 -- 

Total Evaluation 
EquipmenWendor: 

Customer Incentives: 

Total Program Costs 

Lost Revenues: 0.00 25.00 1,605.00 
Efficiency Incentive: 0.00 8.00 433.00 
Maximizing Incentive: 0.00 0.00 0.00 

0.00 . 33.00 '17,119.00 
"-7-- 

This program was discontinued December 31, lG9G 
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R C  

Resistance Non Resistance 
0 0 

Feb 0 0 
Mar 0 0 
Apr 0 0 
May 0 0 
Jun 0 0 
Jul 0 0 

Aug 0 0 
SeP 0 0 
Oct 0 0 
Nov 0 0 
Dec 0 0 -- 

Year-To-Date maram-To-Date 
Estimated in Place Energy (kWli) Savings 

Year-To-Date Adiustment Proqram-To-Date 
Total Evaluation 0 00 0 00 12,885 00 
EquipmenWendor. 0 00 0 00 129,7G7 00 

0 00 0 00 0 00 
Customer Incentives: 0 00 0 00 70,500 00 

0 00 0 00 1 , I G O O O  
Total Program Costs 0.00 0.00 2’14,312.00 

Lost Revenues: 0.00 (269.00) 368,960.00 
EMciency Incentive: 0.00 (2,196.00) 48,017.00 

631,294.00 
Maximizing Incentive: 0.00 0.00 5.00 

~~~~~~~~~ 

This program was discontinued December  31, 200 1 
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6 0 
3 1 

YTD 106 46 

Retroactive 
DescriDtion 

Total Evaluation 
EquipmenWendor. 

Customer Incentives: 

Total Program Costs 

Year-To-Date Adiustment Proqram-To-Date 
4,100 00 0 ao 4,100 00 
7,300 00 0 00 7,350 00 
4,818 00 0 00 4,818 00 
10,875 00 o 00 1 0,950 00 

0 00 0 00 0 00 
27,093.00 0.00 27,218 00 

2,239.00 0.00 2,239.00 
3,466.00 0.00 3,496.00 

0.00 0.00 0.00 
32,953.00 32 798.00 0.00 - .I a----- 

The Commercial HVAC Diagnostic and Tune-up Program provides a variety of HVAC services, including 
diagnostic performance clieclts on commercial unitary central air conditioning and heat pump units 

The Equipment I Vendor cost includes the cost of incentives for participating HVAC dealers promotion of 
the program The customer incentives are $75 per program participant 

The projected participant and budgetary level for 2012 is  55 central air conditioners and 115 heat 
pumps and $37,380 respectively 
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c 

Par ts Heat Pump Air Conditioner 
Jan 0 0 
Feb 0 0 
Mar 0 0 
APr 0 0 
May 0 0 
Jun 0 0 
Jul 0 0 
Aug 0 0 
Sep 0 0 
Oct 0 0 
Nov a 0 
Dec 0 0 

YTD 0 0 
PTD 0 0 

Estimated in Place Energy (ItWh) Savings 
Anticipated Peak Demand (kW) Reduction: 

Total Evaluation 
EquipmenWendor 

Customer Incentives 

Total Program Costs 

0.00 0 00 0 00 
0.00 0 00 0 00 
0 00 0 00 0 00 

14,315.00 0.00 14,315.00 
-% 

~~~~~~~~ : 
The Pilot Cominercial Load Management Program will determine whether peak demand can be 
effectively reduced through the installation of load control devices on central air conditioners, heat 
pumps, and/or electric water heaters 

The projected participant and budgetary level for 2012 is 10 air conditioner switches and 10 water 
heater switches with a projected expense of $36.1 05 Projected participants are currently limited 
to availability of vendor gateway meter and cellular coverage which is necessary for two-way cellular 
communication with the gateway meter 
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I I 

-- 
Heat Pump Air  Conditioner 

Jan 0 0 
Feb 0 0 
Mar 0 0 
APr 5 0 
May 6 1 
Jun 4 0 
Jul 0 0 

Aug 2 1 
S W  0 1 
Oct 0 0 
Nav 3 0 
Dec 1 0 

YTD 21 3 
PTD 21 3 

p~ ~p 

Estimated in Place Energy (ItWh) Savings 
Anticipated Peak Demand (kW) Reduction: 

PP 

Retroactive 

Total Evaluation 
Equipmenwendor 

Customer Incentives 

Total Program Costs 

Lost Revenues: 
Efficiency Incentive: 

~ Year-To-Date Adjustment Proqram-To-Datc 
4.780 00 0 00 4,780 00 
1,15000 0 00 1,150 00 
9,636 00 0 00 9,636 00 
7,950 00 0 00 7,950 00 

0 00 0 00 0 00 
23,516.00 0.00 23,516.00 

19'1.00 0.00 191.00 
1,224.00 0.00 1,224.00 

c ENTS: 
The Commercial High Efficiency l ieat Pump/Air Conditioner program offers financial incentive to 
small commercial customers (c 100 ItW demand) who upgrade to a new qualifying central air 
conditioner or heat pump with a Consortium for Energy Efficiency (CEE) rating Applicable for 
5 ton units or less 

The Equipment I Vendor cost includes incentive payments for participating W A C  dealers 
Customer incentives are included with the program and a promotional expense of $10,000 

The projected participant and budgetary level for 2012 to include 20 central air conditioners 
and 40 Heat pumps with a program budget of $50,470 
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Feb 0 
Mar 0 
APr 0 
May 0 
Jun 0 
Jul 0 

Aug 0 
SeP 0 
Oct 0 
Nov 1 
Dee 17 

YTD 18 
PTD 18 

Estimated in Place Energy (ItWh) Savings 
Anticipated Peak Demand (ItW) Reduction: 

_____1______1_=_ 

Retroactive 
DescriDtion Year-To-Date Adiustment Proqram-To-Date- 

Total Evaluation 17,189 OD 0 00 17,189 00 
195,543 00 

9,294 00 0 00 9,294 00 
Customer Incentives 30,288 00 0 00 30.288 00 

0 00 0 00 0 00 
Total Piogram Costs 252,314.00 0.00 252,314.00 

EquipmenWendor 195,543 00 0 00 

562.00 0.00 562 00 
42,852 00 0.00 42,852.00 

0.00 0 00 0 00 
295,728.00 0.00 295,728.00 __ -- 

~~~~~~~~~~ 

The Commercial Incentive program offers energy savings for all commercial business customers 
through promotion of lhigh efficiency electric lighting, HVAC, pumps, and motors Primary objectives 
include; increasing the market share and installation rate of high efficiency technologies, and 
improving the operating efficiencies of existing long life equipment for commercial customers 

The projected participant and budgetary level for 2012 is 172 customers and $1,630,725 
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c c 

0 0 
0 0 
0 0 
0 0 
0 0 
0 0 
0 0 
0 0 
0 0 

Estimated in Place Energy (ItWIi) Savings 
Anticipated Peak Demand (kW) Reduction: 

Description Year-To-Date Adjtistmenl paqram-To-Dale 
Total Evaluation 0 00 0 00 30,661 00 
EquipmenVVendor 0 00 0 00 1,268,176 00 

0 00 0 00 0 00 
Customer Incentives 0 00 0 00 0 00 

0 00 0 00 (8,156 00) 
Total Program Costs 0 00 0.00 1,290,601 00 

Lost Revenues: 0 00 0.00 0.00 

Maximizing Incentive: 0 00 0 00 64,533.00 
Efficiency Incentive: 0.00 0 00 0.00 

e ENTS. 
This program was discontinued December 31, 2002 
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Existinq Buildinq New Buildinq 
Jan 0 0 
Feb 0 0 
Mar 0 0 
APr 0 0 
May 0 0 
Jun 0 0 
Jul 0 0 

Aug 0 0 
SeP 0 0 
Oct 0 0 
Nov 0 0 
Dec 0 0 

YTD 0 0 
PTD 182 69 

Estimated in Place Energy (ItWh) Savings 
Anticipated Peak Demand (kW) Reduction: 

Year-To-Date Adiustment Proqram-To-Date 
0 00 144,039 00 Total Evaluation 0 00 

EqurpmenWendor 0 00 o ao 21,504 00 

Customer Incentives 0 00 0 oo 399,592 00 

Total Program Costs 0.00 0.00 5G5,826.00 

Lost Revenues: 0.00 442 00 891,458.00 
Efficiency Incentive: 0 00 1,078.00 88,039.00 
Nla:timizing Incentive: 0.00 0.00 281.00 

0 00 0 00 0 00 

0 00 0 00 691 00 

0.00 1,520.00 1,545,604.00 
- =  

This program was discontinued December 3 1, 2002 
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PROGRAM. 
PARTICIPANT DEFINITION: INurnber of Audits 

(Srnai-f Audit - Industrial - Inactive 

rti c i Class I 1  
Jan 0 0 
Feb 0 0 
Mar 0 0 
APr 0 0 
May 0 0 
Jun 0 0 
Jul 0 0 

Aug 0 0 
SeP 0 0 
Oct 0 0 
Nov 0 0 
Dec 0 0 

YTD 0 0 
PTD 60 4 

Year-To-Date 
Estimated in Place Energy (ItWR) Savings 
Anticipated Peak Demand (ItW) Reduction: 

Summer nla nla I 
nla nla 

- 
Retroactive 

DescriDtion Year-To-Date Adiustment Program-To-Date 
Total Evaluation 0 00 0 00 5,741 00 
EquipmenWendor. 0 00 0.00 37,786 00 

0 00 o oo 0 00 
Customer Incentives: 0 00 0 00 0 00 

0 00 0 00 161 00 
Total Program Costs 0.00 0.00 4.3,638.00 

Lost Revenues: 0.00 0.00 0.00 
Efficiency Incentive: 0.00 0.00 0.00 
Maximizing Incentive: 0.00 0.00 2,136.00 

45,874.00 
" D y n _ _ s W ~ P - -  --- 0.00 0.00 

ENTS: 
This program was discontinued December 31, 1998 
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General Compressed Air 
Jan 0 0 
Feb 
Mar 
APr 
May 
Jun 
Jul 

Aug 
SeP 
Oct 
Nov 
Dec 

0 
0 
0 
0 
0 
0 
0 
0 
0 
0 
0 

0 
0 
0 
0 
0 
0 
0 
0 
0 
0 
0 

YTD 0 0 
0 PTD 1 - 

Estimated in Place Energy (ItWli) Savings 
Anticipated Peak Demand (ItW) Reduction: 

~~~~ Retroactive 
Description 

Total Evaluation 
EquipmenWendor: 
Promotional: 
Customer Incentives: 
Other Costs: 
Total Program Costs 

Year-To-Date Adiustrnent Xqram-To-Date  
0 00 0 00 28.385 00 
0 00 0 00 3,288 00 
0 00 0 oa 0 00 
0 00 0 00 441 00 
0 00 0 00 0 00 
0.00 0.00 32,114.00 

Lost Revenues: 0.00 0.00 0.00 
Efficiency Incentive: 0.00 0.00 383.00 

0.00 0.00 655.00 
0.00 0.00 33,152.00 

-=-- 

This prograin was discontinued December 31, 1998 
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KENTUCKY POWER COMPANY 
DERIVATION OF 3 
EXPERIMENT -- 

~ - ~ -  

,RESIDENTIAL SECTOR -~ 
QTR - 

I 
1 CURRENT PERIOD AMOUNTTO BE RECOVERED 

3 18 MOS. RETROACTlVE(OVER)/UNDER ADJUSTMENT 
-~ 2 E  

4 TOTAL TO BE RECOVERED 
5 TOTAL AMOUNT RECOVERED 
6 EXPECTEDFUTURERECOVERIES 
7 TRANSFER PORTION OF BALANCE FROM INDUSTRIAL 
8 TRANSFER PORTION OF BALANCE FROM COMMERCIAL 9,487 

(9,833) 

-~ 

?ZjiAMOUNT T o  BE RECOVERED 1 

- 12 FLOOR (CARRYOVER) COL. 5, L 2 / COL. 5, T I  - - _ _ _ _ _ _ ~ -  0.000022 1- 

-.-.---- 
_. 11 ADJ. ESTIMATED SECTOR KWH - YEAR 17 

__-- SURCHARGE RANGE ( $ PER KWH ) p ~ ~ l - - l -  
~ 

13 MIDPOINT - proposed rate 0.000849. 0.000826 
0.001629 14 CEILING (TOTAL COST) 

I-- 
-___.__ COL. 5, L 4 /  COL. 5, L 11 

7- I - I 
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LORECAST OF 2012 KENTUCKY RETAIL ENERGY SALES IN KWH - 

-~ -1 PROGRAM YR 17 - 2012 
LINE 1 

YEAR I SECTOR 7- SECTOR 1 SECTOR 
I i I 

NO.----- 
I 

PAGE 20 of 1 ---- 

797,400,000 352,500,000 8 IO, 100,000 9 TOTAL ULTIMATE SALES (KWH) '' 

__ g y p - -  I O  I LINE8 

COMMERCIAC I NDUSTRIAC 
PROGRAM YR 17 (2nd, 3rd & 443 QTRs) SECTOR 1-R 1 A-. 

~~ j - _ _ _ - -  
- I 

SOURCE: 2012 LOAD FORECAST COMPILED BY 
AEP CORPORATE PLANNING AND B U J N G  

~ 

*** LOST REVEN~JE IMP~CTS 
1 Page I 8~ of 20, Column 6 - TOTAL 

~ Page 18B of 20, Column 6 - TOTAL RESIDENTIAL PROGRAMS 
TOTAL -1 ~ _.___--_ 




